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Supporting the growing events arm of established retail 

industry publisher, Internet Retailing 

• Supporting +50% growth of events portfolio in its second year

• Positioning copy across 16 events 

• On point, timely, segmented B2B & B2C direct email campaigns, 

liaising with Producers & SMEs) 

• Design & delivery of a branded interview and insights series across 

a portfolio of niche topic areas

• Engagement boosting LinkedIn sales campaign design

• Future marketing recommendations for improvement across the 

portfolio (web design, positioning, messaging, content design)

RETAIL EVENTS PORTFOLIOCONSULTING CONTENT MARKETING LEAD 





Program research, design 
and content production of 
the UK’s largest festival of 
marketing + advertising - 3 
days, 12,000 attendees, 
527speakers, 9 stages, niche 
topics, launch of new AI + 
Emerging Tech stage 
program.

Scale-up of new growth 
program in its second year. 
Program design, speaker 
engagement, launch of 
industry newsletter, 
commissioning, coordination 
+ publication of multi-format 
content, media partner 
management.

Tools: Hubspot, Webex, Storyblok, Prismic, Canva



DELIVERABLES

• Review of SME led video content, to deliver a series of written explainers across 40+ 

topic pathways. 

• Stress tested learning assets and learner experience across the Learning 

Management System.

• Worked with regional teams to coordinate the translation of the Academy site into 

LATAM Spanish, Traditional and Simplified Chinese.

• Conducted a review of the Academy homepage/site to address points of friction - 

simplifying layout, updating written queues, and removing barriers to engagement.

• Launched a newsletter delivering program updates and developments on HSBC’s 

Sustainability Academy.

• Worked on video timecoding/content editing and annotation of assets

• Supported the program delivery of an online C-Suite global graduate induction 

onboarding event for a cohort of 700 to HSBC’s graduate program. 

Working with HSBC’s Global Learning & 
Development team over 13 months, to 
develop and launch HSBC University’s 
Sustainability Academy - educating an 
audience of 2,000+ employees on the 
global transition to net zero. 

Tools: Degreed LMS, Kahoot!, Teams 



“ Sara spent just over a year working with HSBC’s Global Learning team, during which time she 

contributed to multiple aspects of a company-wide Sustainability Academy program. She delivered an 

extensive series of in-depth written explainers on more than 40 program topics, managed content on 

the Academy site and LMS, coordinated and wrote a programme newsletter, and worked with regional 

teams to manage the translation of an Academy site into Spanish and Chinese. Sara quickly integrated 

into and built relationships with the team, was adaptable and added value to the program. “ 

- Gary Chu, Director – Learning & Development Programmes



I supported this Scandinavian mobile learning company with 

brand-building content writing and, in 2021 the company was 

acquired by learning platform company, Kahoot! 

DELIVERABLES:

• Web copy for a new site - working to agency guidelines 

• A regular long form blog series on learning and 

development (25 entries written), including authored 

blogs on behalf of the SMT, sales and creative content 

teams

• In-app UX copy

• Video subtitling 

• Social media posts / win announcements

• Case studies

• Communications – writing/editing/proof-reading 







Marketing as a service agency 
building teams of freelance experts to 
deliver marketing services to SME 
organizations. 

The mission: To proof-read and ‘naturalise’ 
AI generated translations of all digital 
assets reflecting the firm’s offering, from 
French to English, ensuring content is 
clear, natural, and context aware.



A Belgian FinTech firm offering gift card 
and payment solutions to retail centers.  

Working with marketing consultancy firm, 
Maastery, I created a new Brand Tone of Voice 
and Messaging Strategy (translated into 15 
languages) for Giftify. 

Using these, I wrote all brand related English 
language content, from sales and marketing 
assets, to product communications.

Tools: Click-up, Figma, Slack, Loom 



A luxury British women’s knitwear and accessories brand, treading the line 

between art, crafts and high fashion. I consulted on and delivered multiple 

aspects of the business:

• Website design and management (WordPress) & Organic SEO

• Creative direction – product and brand photography management

• Copywriting – web, features, product descriptions, merchandising

• Marketing – HTML email, direct marketing & retargeting

• Social media – Instagram, Facebook, Pinterest 

• E-commerce – build & delivery, UX & CX design – WooCommerce, 

Instagram Shopping, Facebook Business  

• Operations – production, fulfilment

TOOLS: Wordpress, WooCommerce, Google Analytics, PayPal Business, Xero, Hubdoc, 
Mailchimp, Planoly, Facebook Business, Instagram Shopping, Lightroom, Photoshop



WEB SOCIAL DIRECT



Working with the 
Founder of niche real 
estate marcoms firm, 
Proptell. to position and 
deliver its written 
identity and web copy.



Working with brand strategy 

Agency, Cutler+Goddard, to write 

the brochure copy for new 

pensions and investments firm, 

Optiva Wealth Management.



Working with an in-house team at the Royal 

Institute of British Architects to transform the 

annual conference into a summit connecting 

international experts and shaping future thinking on 

city resilience – establishing brand, positioning and 

messaging for a new summit, within a new 

paradigm. 

I co-developed the programme, wrote copy, 

sourced and organised content across RIBA’s 

website, marketing materials and social media 

channels.



Creating a written identity and 

voice, I worked with an 

independent designer to 

optimise messaging and 

advise on layout.



I worked with the Founder from ground zero to:

• Establish a brand voice– based on trust and 

security

• Develop a content strategy 

• Deliver web and marketing copy

• Support the launch of a dedicated curriculum

• Ghost write a series of articles for magazines 

with international distribution and a chapter for 

a published anthology

“ Sara has an ability to really 

listen to and understand her 

client. She is able to cut 

through all the fog and clearly 

and authentically express what 

you are trying to say. ” 

Jessica McGawley, Principal, 

Dallington    

Dallington guides young adults to develop the life skills 

and social and psychological tools to lead healthy, 

meaningful lives. 

Ghost Written Article,

© Condé Nast 



© Plum Guide 2022

The Plum Guide embodies some of the 

world’s most inspiring and creative vacation 

rentals. 

Writing as part of a wider SEO project to 

organically grow Plum’s SEO rating, I 

contributed articles to a blog series about 

Paris and London.



https://saramagson.com 

sarakmagson@gmail.com 


